
 
 

 
 
MEDIA UPDATE  
 

MARQUEE Nightclub at Marina Bay Sands to re-open from 1 July  
 

 
MARQUEE Singapore will re-open from Friday, 1 July after a two-year hiatus 

 
Singapore (2 June 2022) – Nights of revelry will soon return to Marina Bay Sands as iconic 
nightclub MARQUEE is set to re-open on Friday, 1 July, after a more than two-year hiatus.  
 
Club-goers can once again groove to the beat and burn up the dancefloor when Singapore’s 
largest nightclub returns, operating on Fridays, Saturdays and the eve of public holidays, from 
10pm till 6am. Tickets will go on sale later this month. 
 
MARQUEE will abide by prevailing safe management measures set out for nightlife venues in 
Singapore. This includes requiring all guests to be either fully vaccinated, have recovered from 
Covid-19 in the past 180 days, or be medically ineligible for Covid-19 vaccination. Additionally, 
guests must present a valid supervised antigen rapid test (ART) result for the duration of their 
visit and wear a mask except while eating or drinking within the venue. 
 
Marina Bay Sands’ Chief Operating Officer Paul Town said: “The return of MARQUEE represents 
not only a tour de force for the nightlife scene in Singapore, but also a significant step towards 
normalcy as it is the last of our venues to re-open since the nation’s Circuit Breaker was 
implemented over two years ago. As a leading entertainment destination in Asia, the re-opening 
of our iconic nightclub is part of our commitment to revitalise our nightlife offerings and enliven 
the party experience for our guests.” 
 
A partnership between TAO Group Hospitality and Marina Bay Sands, MARQUEE opened in July 
2019 to much fanfare, boasting an immersive party experience that incorporates design, state-of-
the-art technology and cutting-edge sound across the 2,300 square-metre venue. MARQUEE’s 
whimsical elements, including the Big Q, a fully-operational, eight-armed ferris wheel, and Sunny 
Slide Up, a three-storey spiralling slide, will also be open to party revellers when the club re-opens 
next month.  



 
 

 
 
 
MARQUEE will accept reservations and allow walk-ins, subject to venue capacity and availability 
of tables. Guests can either e-mail marquee.reservations@marinabaysands.com or call +65 6688 
8660 for reservation enquiries.  
 
More information on ticketing and the DJ line-up will be announced in the coming weeks. Follow 
Marquee on Instagram (@marqueesingapore) or check our website for updates. 
 
 

### 
 

About TAO Group 
TAO Group is a leading restaurant and nightlife company that develops, owns and operates many of the world’s most 
recognised restaurant and entertainment venues under various brands including but not limited to Tao, Marquee, 
Avenue, Lavo, Beauty & Essex, Vandal, The Highlight Room, Luchini and Koma in major markets across the world 
including New York City, Las Vegas, Los Angeles, Chicago, Sydney and Singapore. TAO Group operates all of the 
food and beverage outlets for Dream Hollywood in California and five hotels in New York which include Royalton Park 
Avenue, Dream Downtown, Dream Midtown, Moxy Times Square and Moxy Chelsea including brands PHD, Bodega 
Negra, The Rickey, Electric Room, Fishbowl, Legasea, Egghead, Magic Hour, Feroce and The Fleur Room. TAO 
Group’s corporate headquarters is located in New York City, with locally based managing partners and full-time 
marketing and operations staff in every other market. For more information, please visit www.taogroup.com. 
 
About Marina Bay Sands Pte Ltd 
Marina Bay Sands is Asia’s leading business, leisure and entertainment destination. The integrated resort features 
Singapore’s largest hotel with over 2,200 luxurious rooms and suites, crowned by the spectacular Sands SkyPark 
and iconic infinity pool. Its stunning architecture and compelling programming, including state-of-the-art convention 
and exhibition facilities, Asia’s best luxury shopping mall, world-class dining and entertainment, as well as cutting-
edge exhibitions at ArtScience Museum, have transformed the country’s skyline and tourism landscape since it 
opened in 2010. 
 
Marina Bay Sands is dedicated to being a good corporate citizen to serve its people, communities and environment. 
As one of the largest players in hospitality, it employs nearly 10,000 Team Members across the property. It drives 
social impact through its community engagement programme, Sands Cares, and leads environmental stewardship 
through its global sustainability programme, Sands ECO360. 
 
For more information, please visit www.marinabaysands.com.    
 
 
For Media Enquiries 
Melissa Kok:  +65 9459 7819/ melissa.kok@marinabaysands.com  
Julia Tan:   +65 8380 4031/ julia.tan@marinabaysands.com 
 
 

mailto:marquee.reservations@marinabaysands.com
https://www.marqueesingapore.com/
http://www.marinabaysands.com/
mailto:melissa.kok@marinabaysands.com
mailto:julia.tan@marinabaysands.com

