
 

MEDIA UPDATE 
 

MARQUEE Singapore to host pre-event party for Blackpink’s Lisa on  
9 November ahead of her solo fan meet in Singapore 

 

 
 

Singapore (31 October 2024) – World renowned rapper, singer, dancer and style icon, Lisa of 
Blackpink, will be making a dazzling, special appearance at MARQUEE Singapore on Saturday, 
9 November, as part of a pre-event party ahead of her first solo fan meeting in Singapore at the 
Indoor Stadium on 11 November.  
 
Fans can look forward to Lisa’s Fan Meetup Pre-party at MARQUEE, a night fueled by a 
mélange of music specially curated by Lisa and performed by MARQUEE’s resident DJs, and a 
short appearance by the K-pop star herself. 
 
Lalisa Manobal, better known by her stage name Lisa, is a member of the world’s biggest South-
Korean girl group, Blackpink, and a successful solo artiste in her own right, proving to be a 
powerful force in global pop culture. Since her debut in the music scene in 2016, the Thai rapper, 
singer and dancer has cemented herself as a global K-pop icon. She has become known for her 
fierce performance persona and striking charisma, with a commanding presence that shines 
through her energetic performances.  
 
Lisa has released a slew of upbeat rap anthems such as “Lalisa”, “Money”, “Rockstar”, “New 
Woman”, and “Moonlit Floor” since her solo debut in 2021. Her discography has led her to smash 
chart records and snag several accolades, including nine Guinness World Records and becoming 
the first K-pop soloist to win at the MTV Video and MTV Europe Music Awards. The superstar 
most recently marked a huge milestone in her solo career with her latest comeback, which was 
her first piece of production as CEO of her own record label, LLOUD.   



 
 
For more information on this event and Lisa’s appearance, please refer to the public FAQ 
available online. 
 
A first release of general admission tickets to Lisa’s Fan Meetup Pre-party priced at S$80 will 
go on sale on 31 October from 12pm via MARQUEE Singapore’s official website until sold out. A 
second release of tickets, priced at S$120 will be launched soon after, with the on-sale date to be 
announced via MARQUEE’s socials. A very limited number of tickets will also be made available 
at the door on the event day.  
 
For more ticketing information, please refer to the table below. 

*All general admission entry tickets include one drink coupon 

**All expedited entry tickets include two drink coupons 
 

For table reservations and enquiries, e-mail marquee.reservations@marinabaysands.com. For 

more details and updates on MARQUEE’s event lineup, follow MARQUEE Singapore on 

Instagram and Facebook, or visit www.marqueesingapore.com. 
 

+++ 
 
About Tao Group Hospitality  
  
Tao Group Hospitality delivers distinctive culinary and premium entertainment experiences through its portfolio of 
restaurants, nightclubs, lounges, and daylife venues. Tao Group Hospitality acquired Hakkasan Group in April 2021. 
The combined company operates over 80 branded locations in over 20 markets across four continents and features a 
collection of widely recognized hospitality brands. These include TAO, Hakkasan, OMNIA, Marquee, LAVO, Beauty & 
Essex, Wet Republic, Yauatcha, Ling Ling, Cathédrale, Little Sister, The Highlight Room, Sake No Hana, Jewel, and 
more. Tao Group Hospitality is part of Mohari Hospitality, an investment firm focused on the luxury lifestyle and 
hospitality sectors. 
 
 
About Marina Bay Sands Pte Ltd  
 
Marina Bay Sands is Asia’s leading business, leisure and entertainment destination. The integrated resort features 
Singapore’s largest hotel with approximately 1,850 luxurious rooms and suites, crowned by the spectacular Sands 
SkyPark and iconic infinity pool. Its stunning architecture and compelling programming, including state-of-the-art 
convention and exhibition facilities, Asia’s best luxury shopping mall, world-class dining and entertainment, as well as 
cutting-edge exhibitions at ArtScience Museum, have transformed the country’s skyline and tourism landscape since it 
opened in 2010. 
 
Marina Bay Sands is dedicated to being a good corporate citizen to serve its people, communities and environment. 
As one of the largest players in hospitality, it employs more than 11,500 Team Members across the property. It drives 
social impact through its community engagement programme, Sands Cares, and leads environmental stewardship 
through its global sustainability programme, Sands ECO360. 
 
For more information, please visit www.marinabaysands.com.  
 
 
 

Prices for Online Tickets (Prices are exclusive of booking fees & GST)  

Date  Event  Prices  

9 November, Saturday 
Doors open at 10pm  

MARQUEE presents: Lisa’s 
Fan Meetup Pre-party 

*General Admission: 
First release: S$80 
Second release: S$120 
**Expedited Entry: S$150  

http://www.marqueesingapore.com/
mailto:marquee.reservations@marinabaysands.com
http://www.marqueesingapore.com/
http://www.marinabaysands.com/


 
About LISA 
 
LISA (Lalisa Manobal) is a rapper, singer, and dancer best known as a member of the globally renowned K-pop girl 
group, BLACKPINK. Beyond her success with one of the most popular K-pop girl groups, LISA has broken several 
records globally as a solo artist with singles “Lalisa” and “Money” charting in the top 10 of the Billboard Global 200 and 
“Money” holding the record as the longest-charting song by a solo female K-pop artist on the Billboard Hot 100 in the 
US and on the U.K. Singles Chart. LISA broke three Guinness World Records in 2023 as the most Instagram followers 
for a K-pop artist (currently at 104 Million followers on the platform), Not only is LISA the first solo K-pop winner at both 
the MTV Video Music Awards and the MTV European Music Awards, she also took home the moonperson for Best K-
Pop for her single “Rockstar” at the 2024 MTV Video Music Awards and broke a new record as the first solo act to win 
in that category multiple times.  
  
Most recently, LISA released her single “Moonlight Floor,” where she put her own twist on the 90s hit classic, “Kiss Me,” 
by Sixpence None The Richer. In August, LISA joined forces with GRAMMY-winning singer-songwriter Rosalía for their 
single, “New Woman,” via LLOUD Co./RCA Records. Back in June, LISA also released her single, “Rockstar,” via 
LLOUD Co./RCA Records which was produced by Ryan Tedder and Sam Homaee. “Rockstar'' is LISA’s first solo single 
released under the new partnership with her management company LLOUD Co. and RCA Records. Launched earlier 
this year, LLOUD CO. was founded by LISA in an effort to create a platform to showcase her overall vision in music 
and entertainment that pushes boundaries.  
  
Along with her global dominance in music and unparalleled stage presence, she is known for her unique fashion sense 
and trendsetting style, making her a prominent force in the global fashion industry. Last month, LISA graced the cover 
of ELLE Magazine’s highly coveted September issue and Louis Vuitton announced LISA as their newest House 
Ambassador and she continues to be the face of Bulgari.  She also recently graced the covers of Vogue Korea and 
Vogue Japan. Keeping the momentum going, LISA performed as a co-headliner for this year’s Global Citizen Festival 
in New York City’s Central Park on September 28.  
 
Outside of music, LISA is set to star in the upcoming season of the hit HBO Original series, The White Lotus,season 3. 
This role will mark her major on screen debut and is filming in her native Thailand. 
 
 
Media Enquiries  
Melissa Kok:   +65 9459 7819 / melissa.kok@marinabaysands.com  
Arissa Yew  +65 8322 7320 / arissa.yew@marinabaysands.com  
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